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Introduction 

Authenticity in marketing isn’t just a catchphrase that’s thrown around 

when talking about business strategy. It’s a commitment to your values, 

audience relationships, and brand identity. 

When you show up in your business as yourself, a real person with your own 

unique story and convictions, you’ll find more satisfaction in running your 

business. At the same time, this approach will deeply resonate with the 

people you want to connect with.  

Through integrity and honesty, you build trust and engage your audience. 

And when people trust your brand, they're more likely to buy from you and 

stay loyal to your business. 

Authentic marketing benefits everyone. Consumers are tired of promotional 

tactics. They've been disappointed, and now they crave something different. 

They're bombarded with AI-generated content, and they want what’s real. 

They're looking for a genuine connection with the person behind the brand. 

They want to interact with a human being and not a faceless marketing team.   

But how much of yourself should share? How do you balance the 

professional with the personal? Luckily, there are many ways to share your 

vision with people who align with your values without uncovering everything. 

The challenge many small business owners face isn't in identifying their 

values. You likely recognize the importance of authenticity but struggle with 

how to convey it, especially as your business grows. 

In this course, you'll reconnect with your values and business vision. You'll 

explore ways to communicate those authentically to your audience through a 

compelling brand story. You'll then learn how to promote yourself and your 

brand through authentic content marketing strategies across various 

channels. 
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By the end of the course, you'll have created a blueprint for implementing 

authentic marketing strategies in your business that will help you grow 

through a genuine connection with your audience. 

 

Here is your roadmap through the course:  

 

 

Learning Objectives: 

By the time you complete this course, you'll be able to: 

➢ Apply the essential principles of authentic marketing. 

Explore the pillars of 
authentic marketing 

Discover your 
authentic self

Write your authentic 
brand story 

Find your audience 
Develop authentic 

content 

Engage authentically 
across all marketing 

channels

Respond 
authentically to 

criticism

Set your goals and 
metrics

Create your 
authentic marketing 

blueprint 
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➢ Discover and align your personal values with your business vision. 

➢ Craft and share an authentic brand story that resonates deeply with 
your target audience. 

➢ Identify what your audience really wants from you. 

➢ Explore different ways to use content authentically in your marketing.   

➢ Choose the best channels for distributing your authentic content. 

➢ Handle feedback with honesty and transparency.  

➢ Develop a practical blueprint to keep your marketing efforts genuine 
and effective.  
 

This course is broken down into 8 major modules and individual lessons that 

follow a logical order. So while you can skip around if you want, it's best to 

work through them one at a time. 

As you go through each module, use your Action Guide to help you complete 

the Action Steps at the end of each. 

 

Action Steps: 

Before we start the course, take a minute to think about what you want to 

get out of it. 

In the Action Guide, write down three skills you expect to gain. 

  

Now that you're clear about what you want this course to deliver, we can get 

started.  
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Module 1 - The Pillars of Authentic 
Marketing   

In this first module, you'll explore the essential principles of authentic 

marketing and how to use them in your business to build long-lasting 

customer relationships. 

 

Authenticity vs. Traditional Marketing 

Authentic marketing is not just another sales strategy. It's a commitment to 

show up as the real ‘you’ in your business and demonstrate ethical, 

transparent, and genuine business practices.  

Let's look at the key differences between authentic marketing and marketing 

you may have used in the past: 

Authentic marketing focuses on building genuine connections with 

consumers, transparent communication, honesty, and integrity in all 

marketing, even when challenging. 

Example

 

A small online fashion boutique specializing in sustainable clothing might 

share detailed blog posts about sourcing their materials, the ethical 

Authentic - An online sustainable clothing boutique shares details about: 

• Sourcing materials

• Ethical conditions of production

• Honest discussions on maintaining sustainability in fashion 
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conditions under which their garments are produced, and honest discussions 

on the challenges of maintaining sustainability in the fashion industry. 

Traditional marketing is often geared toward sales, where sales practices 

may oversimplify or exaggerate the benefits of a product or service affecting 

a consumer's decision-making process. 

Example 

 

The same online business using traditional marketing might advertise their 

clothing line as “the most sustainable option available,” focusing on the eco-

friendly aspects of their products without delving into the challenges 

involved in the sustainability of the entire lifecycle of their garments. 

 

Ethical Considerations in Authentic Marketing 

For many small business owners, choosing authentic marketing is an ethical 

decision. When you choose it, you acknowledge the importance of being 

truthful in advertising, respecting customer privacy, and being socially 

responsible. 

By focusing on the core principles, you can build stronger, more meaningful 

relationships with your customers. It can also set you apart from your 

competitors,  

 

Traditional - An Online sustainable clothing boutique shares details about: 

• “The most sustainable option available” 
• Focus on the eco-friendly aspects of their products, not the challenges
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ATTENTION: 

This is only an excerpt from our full course Authentic Marketing 

Strategies. The full, customizable course contains 9 major modules and 

Action Steps. 

When you purchase a license for the course, you’ll receive the editable files 

for the Course Book, Action Guide, graphics, social posts, and other 

resources. 
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