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Introduction 

What if you could actively engage your audience in a way that stays with 

them long after your interaction with them? That’s the magic of experiential 

marketing, and it’s what you’re going to be learning in this course.  

Experiential marketing is about creating memorable and interactive 

experiences that engage your audience in a way that traditional advertising 

and online marketing can’t achieve.  

Customers don’t like being sold to, so if you can offer them something 

different that feels authentic and engaging, they’ll remember your brand – 

and even want to share it with others.  

One of the big benefits of experiential marketing is that, unlike traditional 

marketing, campaigns don't necessarily promote a product or service 

directly. They focus on creating positive feelings for the brand, which brings 

a wide variety of benefits to your business. Your campaigns will be unique, 

increasing your visibility and developing brand awareness. That's a big plus 

if you struggle to stand out in a crowded market.  

Traditional marketing can feel impersonal, but experiential marketing turns 

that around 180 degrees. By providing interactive, multisensory activities for 

your audience, you'll connect with your audience on a deeper emotional 

level. This connection translates into stronger relationships, increased 

customer loyalty, and powerful word-of-mouth marketing. 

Not sure what kinds of activities to create? Think along the ines of hands-on 

workshops, interactive displays, pop-up shops, and behind-the-scenes tours. 

The possibilities are endless. And you can design these immersive activities 

in a way that fits your brand budget, often saving money compared to more 

expensive advertising options.  
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If you're open to trying an innovative marketing strategy that resonates with 

your customers, get ready to take action right now.  

In this course, you’ll learn how to use experiential marketing to enhance 

audience engagement and attract new consumers. You’ll develop practical, 

budget-friendly tactics that will impact your marketing outcomes 

significantly. And by the end of this course, you'll have a clear action plan to 

implement your first experiential marketing campaign, driving more sales 

and setting the stage for sustained business growth. 

 

Here is your roadmap through the course:  

  

 

  

Pick your #1 
business 
objective

Refine your 
target audience 

persona 

Choose your 
theme

Brainstorm 
campaign 
activities

Engage multiple 
senses

Leverage 
technology 

Select and plan 
your first 

campaign
Promote it

Measure your 
results
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Learning Objectives: 

By the time you complete this course, you'll be able to: 

 

➢ Understand Experiential Marketing: Explore the definition and core 
principles of experiential marketing and the benefits it will bring your 
business. 

➢ Know Your Audience: Gain insights into your target audience's 
preferences and behaviors to ensure your campaigns are relevant to 
their needs. 

➢ Develop Creative Concepts: Create unique, brand-aligned 
experiential marketing ideas that appeal directly to your target 
audience. 

➢ Engage People’s Sense: Tap into multisensory techniques to create 
immersive and memorable experiences. 

➢ Incorporate Technology: Discover ways to use technology in your 
campaigns to boost engagement and reach.  

➢ Plan and Execute: Select the most viable campaign idea and develop 
a detailed implementation plan, including promotion tactics. 

➢ Measure Success: Pick and track the right metrics to gauge the 
effectiveness of your experiential marketing activities. 

 

This course is broken down into 7 major modules to guide you step-by-step 

through creating an experiential marketing campaign plan that attracts and 

engages your customers.  

The modules follow a logical order, so while you can skip around if you want, 

it's best to work through them one at a time. 
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As you go through each module, use your Action Guide to help you complete 

the Action Steps at the end of each. 

 

Ready to dive in? Let’s first go through a couple action steps to kick things 

off. 

 
 

Action Steps: 

Before we start the course, take a minute to think about what you want to 

get out of it. 

In the Action Guide, write down three skills you expect to gain. 

  

Now that you're clear about what you want this course to deliver, we can get 

started. 
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Module 1 - What is Experiential 
Marketing? 

In this first module, you'll learn what experiential marketing is and all the 

benefits it can bring your business. You'll also be able to decide what aspect 

of experiential marketing will get you the most significant returns in the next 

six months.   

 

How to Use Experiential Marketing 

Consumers see the same boring content all the time, and they're looking for 

brands that provide them with something different when it comes to 

marketing. 

That's why experiential marketing has become popular, as it provides more 

interesting, memorable experiences like pop-up shops and flash mobs that 

help brands stand out from their competitors. The focus isn't always on a 

specific product or service.  

Experiential marketing campaigns can be as much about creating an 

emotional connection as making a sale. Branded sporting events, concerts, 

or trade shows work because customers get involved with something 

exciting related to the business.    

We'll use the term "experiential marketing" in the course. However, if you've 

been looking for new ways to market your business, you might've come 

across it under other names, such as: 
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➢ Engagement marketing 

➢ Event marketing 

➢ Live marketing 

➢ On-the-ground marketing 

➢ Participation marketing 

➢ XM marketing 

 

Ben and Jerry's Free Cone Day is a well-known global example of 

experiential marketing. They give ice cream away once a year, organize 

online quizzes and activities for people waiting in line, and encourage 

consumers to post on social media. This engaging experience keeps their 

brand front and center of the public's consciousness. 

You won't be starting with a worldwide campaign like this. Let's look at some 

other examples for a range of businesses: 

Engagement marketing

Event marketing

Live marketing

On-the-ground marketing

Participation marketing

XM marketing
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➢ Virtual home staging workshop for real estate brokers with a demo of 
staging techniques and downloadable checklists. 

➢ Community Wellness Day at a local yoga studio featuring free yoga 
classes and health consultations in partnership with local health food 
stores. 

➢ Interactive workshops from a digital marketing agency provide hands-
on SEO training, live digital marketing tool demos, and personalized 
consultations for small business owners and entrepreneurs.  

➢ Pet Spa Day, where pet owners bring their pets for a free grooming 
session, enjoy refreshments, and learn about pet care. 

➢ Virtual Interior Design from a home décor e-commerce store offering 
free virtual design consultations and personalized advice on home  

Real Estate Brokers - Virtual home staging workshop 

Local Yoga Studio - Community Wellness Day 

Digital Marketing Agency - Interactive workshops 

Pet Spa Day - free grooming and pet care classes

Home Décor E-commerce Store - Virtual interior design consultations

Fashion Brand - Upcycled-fashion workshop 
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ATTENTION: 

This is only an excerpt from our full course Experiential Marketing in 

Action. The full, customizable course contains 8 major modules and 

Action Steps. 

When you purchase a license for the course, you’ll receive the editable 

files for the Course Book, Action Guide, graphics, social posts, and other 

resources. 
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