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Introduction - Why Become an
Industry Influencer?
Influence is a powerful tool in business and in life. Founding Father John
Hancock rose to prominence during the American Revolution because of his
influence as a successful businessman. He was asked to contribute ideas for
the formation of the Declaration of Independence, one of the most important
political documents in the history of the United States. Here is what he had
to say about influence:

“The greatest ability in business is to get along with others
and to influence their actions.”

When people perceive you as having credibility and expertise in a given field,
your opinion and recommendations gain vital credibility. Your ideas and the
content you create, whether delivered through audio, video, text, or another
form of media, is quickly shared and taken to heart. Most importantly,
people respect your experience and trust your knowledge.
When influential people like the President of the United States speak, their
target audience hangs onto every word. The audience recognizes that there
is significant value in what the influencer has to share, and that there are
positive rewards for following his or her advice.
That is the power of influence: to affect behavior because of the reputation
you have earned as a reliable leader and problem-solving specialist in a
particular field, someone who always has his or her followers’ best interests
at heart.
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What is Influence Marketing?
Marketing through influence is more important now than ever to the success
of your business. According to MuseFind, 92% of consumers trust an
influencer more than an advertisement or traditional celebrity endorsement.
This is because the balance of power between customers and companies has
changed. The overabundance of marketing messages has caused many
people to become wary when they sense a sales pitch is being delivered.
However, those people hold great value. Though they dislike direct
marketing, they respect their friends' opinions on products and services, and
look upon them as influencers. Therefore, they’ll be more likely to make a
purchase following a friend’s recommendation.
That is what influence marketing is all about: developing a reputation for
expertise and credibility in a particular market, while growing that
reputation through strong relationships with your target audience.
It's about connecting with your prospects. Influential businesspeople can
communicate effectively within their marketplace. They understand the
psychological side of marketing, the power to influence someone's behaviors
and beliefs about purchasing.

What Are the Benefits of Influence Marketing?
The benefits of effective influence marketing can be global or personal. It
depends simply on what effect you’re trying to produce or what action you’re
trying to get your market to take. Influencers can quickly and easily expand
the reach of their brand when their opinions and ideas are trusted.
For example, you can use your influence to increase traffic flow to your
website, sell more products, attract advertisers, or build a massive online
following that attracts joint venture opportunities and media attention.
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One of the best ways to receive all of those benefits is to become a social
influencer. This allows you to springboard off your reputation in a
community, while building your credibility and working towards your
business goals.

What Is a Social Influencer?
Have you ever been to a party and noticed there was one individual who
everyone gravitated towards? That person was a social influencer because
he or she had developed and refined social skills that were attractive in a
party setting. That is what you want to become in your industry.
Whether you realize it or not, the decisions you make on a daily basis are
influenced in some way. This is especially true where social media is
concerned. People flock to social networks for a feeling of belonging. Once
there, their actions and beliefs are influenced by those perceived as leaders
in the group.
Pick some form of social media that is relevant and advantageous to your
market and begin working on building your influence there. That is all social
influence is: the power to affect the decisions and actions of others in some
social setting, through your identity as a knowledgeable and trustworthy
expert in your field. Your expert status can be actual or simply perceived by
your audience.

How Do You Become an Influencer?
Influencing behavior of any kind begins with building strong relationships.
Your target prospects must enjoy and benefit from the relationship they
have with you before they will allow you to impact their decisions.
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ATTENTION:
This is only an excerpt from our full course How to Become an
Influencer. The full, customizable course contains 5 modules
and an introduction module.
When you purchase a license for the course, you’ll receive the
editable files for the Course Book, Action Guide, graphics,
tweets, and other resources.
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