How to Create a Realistic Content
Marketing Plan
Accelerate Your Business Growth with a Content
Plan You’ll Actually Use

Course Book

HOW TO CREATE A REALISTIC CONTENT MARKETING PLAN

Table of Contents
Introduction - Where You MUST Create Content in Your Business ............... 3
Module 1 - Set Goals to Set Content Priorities ...........................................
Module 2 - Who Are You Creating Content For? .........................................
Module 3 - What Plan Can You Realistically Commit to? ..............................
Module 4 - Create Your Editorial Calendar .................................................
Module 5 - Planning for Future Growth .....................................................
Conclusion and Next Steps .....................................................................

Your Company Name

http://www.YourWebsiteHere.com

2

HOW TO CREATE A REALISTIC CONTENT MARKETING PLAN

Introduction - Where You MUST
Create Content in Your Business
Creating content isn’t done on the fly. Small business owners don't get
struck by inspiration and crank out blog posts that magically turn leads into
customers. Successful content marketers have a process they use to plan
their content over the long-term for sustainable results. To count yourself
among their ranks, you need a content marketing plan, and this course will
teach you step-by-step how to create and implement one that you can
realistically commit to.

So, what exactly do we mean by "content marketing?" A broad definition
would be that it's a strategic approach to marketing, the focus of which is
creating and publishing content that's valuable and relevant to your
audience, with the intent to attract potential customers and retain them. The
ultimate goal is to build a relationship with an audience of buyers and
increase profits through content.

There are several reasons why you need a well-planned content strategy:
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Content marketing is cost-effective
You need a constant flow of content
Content needs to align with long-term goals
Your strategy needs to be sustainable
You’ll get excellent results through good planning

➢ Content marketing is an extremely cost-effective method compared to
traditional advertising and, if done well, it works.
➢ You need a consistent flow of content that's highly valuable and
relevant to your audience
➢ Your content needs to be aligned with your long-term business goals in
order to get you the results you want
➢ Your strategy needs to be sustainable over the long-term so that it can
scale as your business grows
➢ If planned well, you'll get excellent results out of the work you put into
creating and publishing content

Many entrepreneurs and small businesses fail to create a strategic content
plan because they fear they don't have time or resources, or they don't see
an immediate impact of their efforts. But this is a long-term plan, so it
involves planning well at the beginning to achieve consistent results later.
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The Four Core Content Areas
In this course, we identify four areas for which to create content. The reason
for this division is that there are different goals for content, and you have to
create each piece with a goal in mind. Every business needs content in these
four areas for an integrated plan.

1.

Awareness Content

The aim of awareness content is to familiarize potential customers with your
business. It's the wide entrance to your sales funnel. It aims to:

Start building
trust
Attract
potential
customers

Build brand
visibility

Expand
reputation

Awareness
Content
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➢ Expand your reputation
➢ Build brand visibility
➢ Initially start building trust (although other areas of content creation
will focus more on this)
➢ Attract potential customers or "tire kickers"
➢ Populate your websites, blogs, podcasts, and so on with content for
SEO purposes

Awareness content can be anything that you put out in public, such as blog
posts, podcasts, vlogs, social media posts, speaking events, and so on.

2.

Lead Generation Content

The initial purpose of a sales funnel is to qualify leads. A lead is someone
who has encountered your business, is interested in what you have to offer,
and has started following you. If they're interested in learning more about
you or receiving more of your content, they qualify themselves as leads. A
qualified lead is likely to become a customer.
The purpose of lead generation content is to give potential customers a
bigger taste of the type of content you offer. It builds your list of "warm"
prospects and you can use this content to build and nurture a relationship
with them that eventually leads to a sale.
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ATTENTION:
This is only an excerpt from our full course How to Create a
Realistic Content Marketing Plan. The full, customizable course
contains 6 major modules and individual lessons.
When you purchase a license for the course, you’ll receive the
editable files for the Course Book, Action Guide, graphics, social
posts, and other resources.
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